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ROI 
Above shows a 4-month snap shot of campaigns I managed September 2017 to December 2017.  

• Spend: $50.800.64  

• Offline Conversations: $138,573.00 

• Conversion Online: $557.545.63 
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Facebook Implantation  
I’ve been managing this account for over 5 years, so I have a lot of experience with their Audience. 
I used multiple ad formats to generate positive ROI.  

1. Prospecting ads 
2. Retargeting 
3. Email 
4. Dynamic  
5. Cloning or Lookalike Audiences  
6. Abandon Carts & Up sell 
7. Video  
8. Excluding Audiences  

 

 


